"Answering foday’s
business challenges
with powerful
media solutions”
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CANADA

"Our global team

of 850 people is
strategically located
in 14 offices, across
/ countries and

Q divisions.”

OUR HISTORY

1949 1953

The business enters
the TV market and
launches WAEI-TV,
the first television

station in Maine

Horace Hildreth Sr.,
establishes the business
with the purchase of the
WABI-AM radio station
license in Bangaor, Maine

1970

Acquisition of Fish
Expo and Diversified
enters the exhibition

and publishing
business

AROUND THE WORLD

1998

The business
extends to
digital with

the launch of
fish e-news

UNITED
KINGDOM

2000 2002

Formed a Canadian
division and
aquired Full Moon
Communications
to establish the UK
division

Australian Exhibition
Services is acquired
and the Australian
arm of the business
is now established

2009

Division established
in Hong Kong

Our product portfolio
drives commerce

i 14 industries
and counting...”
Our operating divisions

are strategically located
around the world to

provide market access to
the industries we serve.

THAILAND

Our global teams work
directly with the business
communities in our industry
sectors to provide industry
access, resources, services,
ideas and education
tailored to their unique
business needs and
challenges.

SINGAPORE

AUSTRALIA

20Mm 2012 2014

Diversified enters the
software business
with the purchase of
Amazing Charts

Expansion into
Thailand and
Singapore with the
acquisition of Kavin
Intertrade Co Ltd
and HRM Asia

Acquisition of the
leading providers of
continuing medical
education, Pri-Med
takes place
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IN SELECT MARKETS

ARCHITECTURE & DESIGN

BUILDING & CONSTRUCTION

BUSINESS MANAGEMENT

COMMERCIAL MARINE

“‘Connecting,
educating and
strengthening business
communitfies
around the world.”

EDUCATION

FLORICULTURE }

FOOD & BEVERAGE

HEALTHCARE

NATURAL & ORGANIC

OIL & GAS

RETAIL divcom.com

TECHNOLOGY

TRAVEL & TRANSPORTATION

WASTE & RECYCLING

- - -
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BUSINESS MANAGEMENT

COMMERCIAL
MARINE

HEALTHCARE

ACCOUNTEX

ACCOUNTS PAYABLE & PROCURE-TO-PAY

APP2PConference AROZCConference

ACCOUNTEX

AVTONELMCIOMTUSTY EXRIRITIN & CENTERINIE IR

ACCOUNTS RECEIVABLE & ORDER.T!

Administrative
Professionals

ASAP

ACCOUNTS PAYABLE & PAGCURE-TO-PAY

UNTS RECEIVADLE & OROER-TO-CASH

AROZCNetwork

APP2PNetwork

@times

For Business Anatysts

hrmasia

American Scdety of
Adminateative Professionals

www.asaporg.com

- careers
BUSINESS ANALYST@ WORLD Qo
@ expo

rthk hraummit .IOFM

masa  AWARDS l e ot
Nrreaie & Management
ﬁ’eCh gific-e @ PROJECT@SUNMIT
[CHICE Wanaces
CEEELET
8 o ot 44 PROJECT@SUNMMIT  prereeperereegepepeey |
Oprojectlimes g onpss ANALYST@QWORLD (DG oiiiy

@Sleeter~ 001t

Skills

*» Brmatapacona

ETYFACILITIES

NATURAL & ORGANIC

M NITY S y
SITS COMMUN 3 f-’ WesI'Exlpo @Sleettefl (glr;)up

SRLD CONFERENCE

ON DISASTER MANAGEMENT

National Fisherman

2

pacific marine
e x [ o

WORKBOAT

“*» WORKBOAT

o EXECUTIVE SUMMIT

““» WORKBOAT

== MAINTENANCE & REPAIR
Conferonce and Expo

“® WORKBOAT

==  PROFESSIONAL SERIES

“*) WORKBOAT

==  PROFESSIONAL SERIES
Araval Cordernnce

“®) WORKBOAT

=  PROFESSIONAL SERIES
Regianal Summit

“*» WORKBOAT

=  SIRATEGIC LEADERSHIP
Devalopmant Pregram

INTERNATIONAL

“2 WORKBOAT

SHOW

RETAIL

Q camexpo
Integrative

. & b
Integrative

! Practitioner

priimed |uppares

Amazing
Charts

pri i med
privmed

pﬂ‘f’med | CANADA

BROADCASTING

9

' The
/ tural
Food

NatuEral NaturalProducts &
Products

Naturil Na
Show et bl Products
'wgm R

RETAILASIA
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FOOD & BEVERAGE

FLSH Onews IO® fo@

GcO

Intermnational

TRAVEL &
TECHNOLOGY TRANSPORTATION
& 5 | (T
I

AR 1
BUSINESS Mapping Forum
Thr Misprn oo A REvyman I:
) INTEGRATE  @ech g O /B )
-y p—
Kosherlodoy'a  [[BAeas Natuﬂ Natura] " 3 o
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* MARELEC 0 UR:
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7 x_
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OTHER
Intl:[nntional Learning 82‘ MT“-“I“

n I S C H U G 3UiLD loriculture Teaching Expo Waste & (!""'
b EX PO T, Recycling Expo
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Types of data utilized — structured and unstructured

Customer feedback (comments,
net promoter scores)

Web analytics

Social media engagement
Mobile

Conversion rates

Customer/demo information

diversified




Analytics insight decisions around:

Product development and
enhancements

Customer engagement/satisfaction
Where or what content to amplify
What channels to reach customers
Data products (access to data)
Budgeting for marketing initiatives

And more
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Customer Loyalty — Net Promoter

One question: On a scale of 0-10, how likely is it that you would
recommend [company/brand] to your friends, family or business
associates?




Goals:

1.

Improve user interface

and conversion to

purchase Before
Drive more traffic ..

VENK | LODN | SO

* Keep current with AP methods and technologies
* Maintain vital intemal controls

* Avoid compliance-related penalties

* Assure current policies

* Get answers to urgent questicns

* Gain buy-in

networking forums, calculators, and more than 300 AP policies, and internal control checklists,

TAPN's highly regarded training and certification programs provide AP education and credentialing for accounts payable managers and their staffs.
Learn more

pj The World of Payments: Using Commercial Credit Cards for Invoice

AP Best Practices | Payment

AP Supplier Source In 2015, companies have mote payment opticns avalable to them than ever before—options that cut down on administrative costs. eiminate
Glossary. paper, and heip comparues capture lucrative discounts offered by vendors for eady invoice payment. One increasingly popular trend in terms.
MAP Newsletters

of payment options is the use of commercial credit cards for invoice payments.
©° The World of Payments: Using Commercial Credit Cards for Invoice Payments

Books.
On-Demand Webinars. E Is it True? Can AP Earn for ACH ?
AP Best Practices | Payment

Focus areas include best practices for every AP function; AP metrics and benchmarking data; tax and regulatory compliance; sclutions to real world problems; AP automation case studies; member QaA

Event: AP & P2P
Conference & Expo

for 2015!

Resource Center:
Form 1099
wetnars + QuOebO0K * Cenicaton

AF In part two of thes discussion of ACH processing, we look at the option of making ACH payments through third-party vorks:
_Sign Up for Certification _  and rec eiving rebates for those ACH payments
AP Ssuft b
Global Centifications b O Is it True? Can AP Earn Rebates for Processing ACH Payments?

[ o TEIRAE

With a netwerk of mere than 50,000 AP process owners in the U.S. and around the world, and a host of membership benefits, The Accounts Payable Network (TAPN) is the world's largest AP- MEMBER BENEFITS
focused TAPN Member Take a 3 Minute Site Tour now.
ABOUT TAPN
TAPN's deep, resources for d iy accounts payable give you point-and-dick access 1o an exdusive accounts payable knowledge-base to help: JOIN TODAY
* Manage costs
« Increase productivity

diversified

COMMUNICATIONS



LOGIN | BECOME AMEMBER | MEMBER BENEFITS

IANCE RESOUACES LEADERS 1P CERTIFICATION EVENTS

rv.u e Best Resourc@ Tor AC wg#.i:f;.g::.:- e & Procure-to-Pay Professionals,

Analytics used to drive
change:

- Search terms

- Content page views to
rank content priority

CERTIFICATION BECOME A MEMBER

e T

IREE I ATy Bod 2T IR L LS L ot
e A% :.l.,- ! A J IV, g & .< -
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SeafoodSource.com

Your Global Seafood Solution

NEWS BLOGS COMMENTARY SUPPLIER DIRECTORY PREMIUM CONTENT SEAFOOD HANDBOOK EVENTS CLASSIFIEDS SUBSCRIBE

Foodservice & Retail  Aquaculture Supply & Trade Environment & Sustainability Food Safety & Health

ORSESSED WITH VARIETY AND FRESHNESS? ™ it v v - [
YEP, WERE IN THE SAME BOAT e . R dmarel

COMMENTARY NEW Seafood Marketing
Coldwater prawns battle for menu supremacy : Specialist Certificate

IUU-fighting PSMA will be a game changer Catchall: Here's what you should know
about today’s tuna market ENROLL NOW »
February 2016

Supermarkets are the future for fish retailing in
Each month SeafoodSource puts the spotlight on a

Vietnam
popular species in the news.
PREMIUM MEMBER LOGIN

Why Alibaba matters for global seafood trade
LATEST NEWS MOST READ SFSPremiumUser@tmail.com

FORGOT USERNAME?

Tuna trading company loses International Seafood
Sustainability Foundation membership
MAY 24, 2016 FORGOT PASSWORD?

Alack of compliance with the International Seafood Sustainability
Foundation’s (ISSF)... READ MORE LOGIN
Maine lobster industry prepares for big season with GAIN PREMIUM ACCESS

dual focus on domestic, foreign markets

MAY 24, 2016

Two chief marketers of Maine lobsters are preparing for a busy summer,
as expectations are high... READ MORE

SUPPLY & TRADE f

Maine lobster industry prepares for big season Irish aquaculture grows 20 percent in one year, oysters

with dual focus on domestic, foreign markets a hit in China ro m C Ot a n
China’s seafood imports take hit from weaker MAY 24, 2016

economy, currency The aguaculture industry in Ireland increased in value by 20 percent or

diversified

COMMUNICATIONS



Insights — readership defines future content

Top Content

The Top 25 North American Seafood Suppliers — 9,328
7 cutting-edge offshore agquaculture innovations and designs — 5,839

Seafood FAQ: Langosting vs. Lobster: What's the difference? — 4,976

=L R

Q&A with Diversified Communications Vice President of Seafood Expositions Liz Plizga —
3,135

5. Top April Fool's Day seafood pranks — 2,617

6. 4 trends to note in China's seafood exports, imports — 2,587

7. Synthetic shrimp redefining seafood sustainability — 2,532

8. Shrimp farming: India, Ecuador down, new players stepping up — 2,372

9. Asia shrimp farming: Large sizes in short supply, Japan prices firm — 2,328

10. Trident Seafoods purchases Pickenpack Vertriebs, Seafood Traders processing plant —
1,810

Other pages to note
Supplier Directory — 6,298

Become a Premium Member — 2,081
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"Answering foday’s
business challenges
with powerful
media solutions”
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