




AROUND THE WORLD 



IN SELECT MARKETS 







Types of data utilized – structured and unstructured 

• Customer feedback (comments, 
net promoter scores) 

• Web analytics 

• Social media engagement 

• Mobile  

• Conversion rates 

• Customer/demo information 



Analytics insight decisions around: 

• Product development and 
enhancements 

• Customer engagement/satisfaction 

• Where or what content to amplify 

• What channels to reach customers 

• Data products (access to data) 

• Budgeting for marketing initiatives 

• And more 



Customer Loyalty – Net Promoter 

One question: On a scale of 0-10, how likely is it that you would 
recommend [company/brand] to your friends, family or business 
associates? 



Product improvement with analytics 

Goals:  
1. Improve user interface 

and conversion to 
purchase 

2. Drive more traffic 
 

Before 



Product improvement with analytics 

Analytics used to drive 
change: 
- Search terms 
- Content page views to 
rank content priority 

After 



Insights – readership defines future content 



Insights – readership defines future content 




